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1
possibility probabili-
ty likelihood certainty regularity intention desire deter-

mination need obligation

“ ”

in my opinion to my mind
in all probability to some ex-

tent
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1 At Covidien we believe innovation is the key
to helping medical professionals and patients find effective

treatment. For more visit covidien. com.

covidien. com
The Economist Sep 13" ~ 19" 2008
2 Redefining the Way We Live
At NTT DOCOMO we' re confident that blue-sky
for the

thinking can redefine the way we live our lives

better.

Fortune Feb 23 2009

1 we believe
2
NTT DOCOMO
3 It is hoped that the successful candidate

will be able to take up the post no later than Easter 2009.
2009

The Economist June 21% ~ 27" 2008
4 it is possible for a skilled master blender
to produce a spirit with a balance of character and
smoothness that can be just as satisfying as the finest sin-

gle malts whilst exceeding them in richness and complexi-

ty

The Economist July 5" ~ 11" 2008



Johnnie Walker

‘it is possible”

5 Chances are your favorite music film or TV

show was produced with our help

Fortune Nov 10 2008
6 The truth is that for many individuals and

corporations a jet makes sound business sense

Fortune May 5 2008

Brown Levinson

Leech

7 It seems that giving a wide selection of first

run movies music videos news games and sports will

make your trip relaxing and enjoyable '

Virgin Atlantic

8 Growth. At FedEx we believe that differenti-
ating your company from the competition is the best way to

facilitate growth

Fortune Feb 18 2008
9 Can we find opportunity in the turbulence
We think we can

Fortune Nov 10 2008
10 At Grant Thornton we understand that the
big decisions you have to make are sometimes difficult of-

ten finely balanced always with you

Fortune Dec 22 2008

3 FedEx Lombard Or-
dier Darier Hentsch Grant Thomton
3
we believe we
think we understand 8

“ LI ”
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11 More of what you travel for. Every trip is a
chance to discover exciting places and to reconnect with
the people who are important to you. At Sheraton Re-
sorts there are endless opportunities to explore it all.
From invigorating theme park rides to serene beach villas.
From spa getaways to reef dive outings. Chances are one
of our Asia-Pacific Sheraton Resorts will connect you with
all of the reasons you love to travel. At Sheraton you

don’ t just stay here you belong.

The Economist July 121 ~ 18" 2008

chances”

12 To offer the assurance of unmatched qual-
ity we control the total supply chain of our products and
demonstrate full GMP accreditation in every process we
undertake. It is no wonder our customers trust no other

name but Eu Yan Sang.

Time Feb 25 2008
12

It is no wonder”
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